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P&C Insurance Agent Survey:  January 2014 
Agents expect further pricing slowdowns 
 

Commercial-lines price increases to continue to moderate 
Agents’ views on current commercial insurance pricing have weakened moderately to 
an average rise of 5.3%, down from 6.6% in our December 2012 survey. Moreover, 
gauging from agents’ commentary and survey responses, it appears that commercial 
insurance price increases likely will continue to slow. Commercial-lines carriers also 
appear to be becoming less aggressive with tightening terms and conditions, and some 
agents cited some loosening in terms and conditions on contracts.  On a positive note, 
commercial-lines claims activity continues to be favorable, which bodes well for 
ongoing underwriting margin expansion in 2014. 

Personal-lines pricing remains competitive 
Agents expect price increases on personal auto insurance to remain in the low single 
digits but with some additional softening over the next six months. Auto insurance 
price increases have decelerated lately. Yet, as rate hikes earn into results and loss costs 
remain tame, we expect personal auto insurance underwriting margins to improve for 
most carriers in 4Q13 results. That said, considering current industry pricing, we believe 
that underwriting margins will begin to deteriorate in 2014. We rate the shares of both 
ALL and PGR as Neutral. 

Changes to TRV personal auto could affect premium volume in the near term 
While TRV's 4Q13 earnings report showed improved retentions in personal auto 
insurance and an increase in new business, our survey of agents suggests that the 
company's strategy of reducing both premium and commission rates could hurt 
retentions in the near future. On the effect of TRV’s planned reductions in personal 
auto premium rates and agent commissions, 59% of agents forecast a decrease in their 
business with TRV, while 21% see their 2014 TRV business as flat with the 2013 level. 
Several agents commented that they are supportive of the initiative if the lower prices 
generate enough additional business to offset the commission rate decrease. 

 

Figure 1: Agent Survey Responses — Commercial Insurance Current Pricing 

 
Source:  UBS surveys.  
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Summary and Highlights from our Survey 

Our proprietary survey of 83 insurance agents confirms that U.S. small/middle 
market commercial insurance pricing softened moderately in the second half of 
2013 and suggests likely additional deceleration in 2014. Personal auto insurance 
has become more competitive during the last six months, and agents expect it to 
continue to soften over the next six months. On a positive note, the favorable 
claims environment appears to be persisting, which should contribute to continued 
underwriting margin expansion in commercial lines in 2014.  While the pricing 
environment is not the only trend currently weighing on P&C insurance stocks 
(e.g., rising interest rates is another) our survey indicates that pricing likely will 
continue to be an overhang on the stocks — at least for the first half of 2014. 

The key take-aways from our recent survey of commercial lines and personal lines 
property-casualty insurance agents are:   

Price increases decelerating, terms and condition tightening less:  In our 
survey results, agents’ assessments of the current commercial-lines pricing 
environment is an average increase of 5.3%, down from 6.6% in our December 
2012 survey but still above the 3.5% average from December 2011. Combined 
with the results of our 2Q13 and 3Q13 surveys regarding Travelers’ commercial-
lines pricing, our latest survey seems to confirm that pricing peaked near mid-year 
2013 and decelerated moderately in the past six months. In keeping with this, a 
fairly convincing 49% of agents reported that commercial insurance pricing 
currently is moderating (vs. 32% for “accelerating” and 18% for “no change”). 
But there is greater balance in agents’ views on the future direction of commercial 
pricing (next six months), as, in our current survey agents’ responses were 27% for 
acceleration, 38% for deceleration, and 35% for “stay the same”. In our view, this 
suggests additional deceleration for rate increases but likely not particularly large 
or rapid slowdowns.  

Also of interest, 35% of agents reported tightening terms and conditions vs. 11% 
reporting more generous terms. But the 35% of agents citing additional tightening 
of terms and conditions is down significantly from our 2012 surveys — 60% in 
December 2012, 56% in July 2012, and 50% in March 2012. Thus, the tide seems 
to be turning somewhat for the profitability improvement suggested by tightening 
of terms (which can be even more important than rate increases). Fifty-four 
percent of agents in our current survey indicated no change in terms and 
conditions in the past three months (up from 38% in December 2012), and 11% 
indicated a move toward more generous terms and conditions (up from just 1% a 
year ago).  

Hartford seen as most competitive in commercial lines:  When asked which 
carrier (a multiple choice of TRV, CB, HIG, AIG or “Other”) has been particularly 
competitive on commercial-lines pricing, Hartford led the specifically listed carriers 
at 28% of agents, followed by Travelers at 14%. Various regional players and 
Liberty Mutual were most often cited within the “Other” category, which garnered 
53% of agent responses. Hartford recently rolled out a new quoting platform for 
business owners’ policies and has been working toward achieving a more 
diversified commercial insurance book (i.e., a reduced percentage of total writings 
from workers’ compensation).   

Ongoing low single-digit personal auto rate increases:  Agents expect the 
low single-digit personal auto insurance rate increases observed in recent quarters 

Figure 2:  Commercial-lines renewal 
rate changes 

 
Source:  Company reports.  
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to continue in the next six months, with current and expected weighted-average 
increases of 2.7% and 2.3%, respectively, in the current survey.  At 2.3%, the 
magnitude of expected rate increases is moderately lower than in our 2012 surveys 
(2.7% in December 2012, 3.0% in July 2012, and 2.8% in March 2012).  
Generally, a pricing slowdown is expected in the next six months. Of the agents 
that see current and future pricing as different, 20% expect acceleration and 80% 
expect deceleration.      

Figure 3: Agent Survey Responses — Personal Auto Insurance Pricing Sentiment 

 
Source:  UBS survey, January 2014.   
Note:  Weighted averages of 2.7% for past six months and 2.3% for next six months.  

Changes at TRV could shrink agents’ business with the insurer in near-
term:  In light of planned reductions in both premium rates and agent 
commissions on personal auto (to improve competitiveness, particularly on 
comparative raters), we asked agents to forecast their Travelers 2014 personal auto 
business vs. the 2013 level.  Of the 61 agent responses to the question, 59% 
indicated an expected decrease, while 21% see their 2014 TRV business as flat, 
and 20% forecast an increase.  The responses included 21% of agents that expect 
the business to shrink by 20% or more this year. Agent commentary on the topic 
was mainly (but not completely) negative — “big error”, “disappointing”, “using 
TRV only when we need to” are representative examples.  The extent to which TRV 
improves its premium rate competitiveness appears to be the key.  

Liberty gets more competitive, TRV much less competitive, on personal 
auto:  As for agents’ rankings of most competitive carriers for personal auto 
insurance in our surveys, Liberty Mutual appears to have become increasingly more 
aggressive, although the largest increase in reported competiveness was seen in 
the “Other” category (as opposed to the specifically listed carriers in the multiple 
choice question, shown in Figure 12 below).  In the current survey, 29% of agents 
listed Liberty Mutual as most competitive, up from 22% in December 2012 and 
16% in August 2012. From December 2012 to our current survey, Travelers and 
Progressive became less competitive on auto insurance pricing. Fourteen percent of 
agents listed TRV as most competitive in the current survey, down from 25% a 
year ago. Travelers management is addressing the company’s personal auto 
competitiveness through expense reductions (including the commission rate cuts 
noted above). The current survey also showed a continued decrease in the 
perceived competiveness of PGR (13% listing the company as most competitive in 
the current survey, down from 16% a year ago, 19% in March 2012 and 36% in 
June 2011). Although PGR has moved past the rate increases it implemented in 
response to disappointing profitability in the first half of 2012, the current survey 
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results suggest that the company’s nascent recovery for growth in Agency policies 
in force likely will continue to be quite gradual.  

Survey Responses 
Our survey results are based on 83 respondents’ answers to 11 multiple-choice 
questions.  To gather additional color, we gave respondents the opportunity to 
provide commentary on each question. Agent commentary is shown in Figure 15 
and Figure 16 below.  We distributed the survey to property-casualty insurance 
agents’ email addresses.  Based on respondents’ self-identification as personal-lines 
agents or commercial-lines agents, they were directed to the relevant set of 
questions.  Respondents were geographically diversified, representing 34 different 
states. The distributions of responses to the multiple-choice questions are shown in 
Figure 4 through Figure 14 below.   

Figure 4: Price changes on commercial-lines insurance 
currently are:   

 Figure 5:  Price changes on commercial-lines insurance 
currently are:  

 

 

 
Source:  UBS survey.  Note:  Weighted average = 5.3%.    Source:  UBS survey.   

Figure 6:  I anticipate that pricing for commercial-lines 
insurance during the next six months will:   

 Figure 7:  Any noticeable changes in commercial-lines 
terms and conditions in the past three months?   

 

 

 
Source:  UBS survey.    Source:  UBS survey.   
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Figure 8:  Any carrier that is particularly competitive on 
commercial-lines pricing?   

 Figure 9:  Any noticeable changes in commercial-lines 
claims activity?   

 

 

 
Source:  UBS survey.    Source:  UBS survey.   

Figure 10:  Pricing for personal auto insurance during the 
past six months has been:  

 Figure 11:  I anticipate pricing for personal auto insurance 
during the next six months to be:   

 

 

 
Source:  Source:  UBS survey.  Note:  Weighted average = 2.7%.   Source:  UBS survey.  Note:  Weighted average = 2.3%. 

Figure 12:  Which auto insurance carrier is the most 
competitive on pricing currently?   

 Figure 13:  In 2H13, Travelers announced it would reduce 
its personal auto base commission rate in an effort to be 
more competitive on pricing. Reflecting the changes to 
commissions and premium rates, how do you expect your 
2014 personal auto business with Travelers to compare to 
the 2013 level?   

 

 

 
Source:  UBS survey.   
Note:  Liberty Mutual includes Safeco, Peerless and Ohio Casualty.   

 Source:  UBS survey.   
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Figure 14:  Any noticeable changes in personal auto claims 
activity recently?   

 
Source:  UBS survey.   

Figure 15:  Selected Personal-Lines Agent Commentary 

Agent Comments 

The drop in commission rate will reduce flow and placement at our agency. 

We realize that something has to give in order to improve competitiveness. 

We are not in favor of the changes. 

TRV is not yet competitive enough for us to move business. 

We will quote TRV last.  Our new business with TRV will be MUCH less. 

Not happy with the commission cut, but it will be worth it if I can sell more auto insurance. 

Depends on whether the premium rates enable us to write business that we couldn't in the past. 

If it's a flash in the pan and TRV rates go up in the future and are not competitive, then it's is just a lot of [expletive]. 

Recent changes only reinforce that TRV has not been viewed as a stable market in the Midwest for years. 

TRV has had a higher operating ratio vs. many other carriers for years because of internal (non-commission) expenses. 

Will offset commission decrease by writing more premium -- if TRV is truly competitive.  If not, will move to a carrier that is priced right. 

It is difficult to write TRV auto business when the carrier's home premiums are so high. 

TRV will lose most business with large agencies that have alternatives. 

Think that lower commission rate leads to a bad result.  Sign of the times!!! 

I think TRV is making a big error.  Agents are upset and will not place as much with TRV because of the changes. 

Commission cut will kill TRV's book. Some agents will leave TRV. 

Reduction in commission from 15% to 12% will be a wash if we can write more business. 

Disappointed in reduced agent compensation. TRV has invested in new technology but nothing in it reduces the work and time required by agents. 

Other carriers are still able to be competitive and pay higher commissions. 

Don't like it at all. Find something else to cut -- not commissions. 

TRV continues to squeeze the independent agent. I cannot understand TRV's reasoning, and TRV cannot understand why my book continues to shrink. 

Foolish to hit the income of your sales force and expect to grow when so many other options are available. 

Cutting agent pay by 20% while posting record profits is not indicating support of independent agents. 

We can't survive if insurers continue to cut compensation.  The 3pt cut from commission rate is not necessary for TRV to be competitive.  

We are moving business, using TRV only when we need to. 

Source:  UBS survey.  
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 Figure 16:  Selected Commercial-Lines Agent Commentary 

Pricing     Terms & Conditions 

All carriers are trying to increase rates, some aggressively, others 

moderately (which is a smarter approach for retention). 

  Some carriers are trying to change coverages and tighten terms instead of 

getting pricing to where it should be. 

Still too much capital in the space, putting downward pressure on rate 

increases. 

  More restrictive, exclusions being placed on certain coverages, and terms 

being withdrawn. 

High risk classifications will see higher than average increases.   Terms being restricted for contractors and coastal property. 

Commercial lines pricing is continuing to firm.  Typical rate increases of 

5% to 10% with little effort in adjustments. 

  Med pay limits decreasing.   

Carriers began looking for lower rate increases toward the end of 2013; 

now are seeing 5% or less on clean accts. 

  Seeing a lot of percentage wind-hail deductibles and classes no longer 

eligible. 

More carriers are providing lower pricing on new business.   Underwriters have been less flexible on guidelines and pricing for both new 

and renewals. 

After meeting with markets, carriers are still looking to get 5%-7% on 

accounts but will reduce that to retain profitable business. 

  Slightly less generous terms and conditions lately. 

Pricing is going down on good accounts and slight increases on others.  

Still too much capacity. 

  More flood and wind issues, higher deductibles. 

Rates are trending higher for most companies, especially those that have 

not had combined ratios below 100. 

  D&O and fiduciary market terms have really tightened. 

Premium revenue up not just on rate increases but also on increases in 

values, revenue or wages. 

  More liberal terms and conditions are being used to entice client movement 

(vs. a pure price play).   

For mediocre business, carriers are seeking rate or are getting off.   Workers’ comp market for high risk classes is shrinking.  

Rates hikes much higher in workers' comp (10%-15%).   LRO deductibles have jumped.  

Definite slowdown in price increases in late 2013; starting to get big 

corporate push for retention. 

  Increased deductibles on wind/hail and earthquake. 

Workers’ comp has become more competitive in many states.   Some reduction in coverage. 

January 1 renewals were priced with increases and more underwriting 

discipline. 

  More generous terms because carriers need more new business and want to 

be competitive again. 

Think that established markets with legacy issues will want bigger 

increases and new markets will force them to come in at lower increases 

to flat renewal premium. 

  Wind/hail deductibles are rising in the Midwest and Texas. Loss control and 

pre-inspections of risk becoming mandatory.  

See rates as flat by 3Q14, absent major cats and excluding specific 

coastal zones and some coverages (such as D&O). 

  Restrictive endorsements and stringent underwriting.  Declining appetites. 

Disagree with insurance executive comments that rate increases of 5% 

should hold steady for 12-24 months. 

  Underwriting guidelines have become stricter, as companies look to increase 

profits on new business. 

Expect moderation of pricing on stock market increases and tightening of 

conditions (as opposed to rate hikes). 

  Carriers now are in better shape and have stopped cutting coverages and 

have started expanding coverages and limits they didn't have before (such as 

cyber liability).   

Premiums are still going up across the board but usually are able to be 

managed by negotiations with underwriters. 

  Underwriting and coverage exclusions are getting stricter. 

Slow but sure trend to not write certain classes of business or to offer 

ridiculous pricing on those classes. 

  Companies were much tougher this Jan 1. 

Property pricing on coastal risks moderating.   Higher deductibles.  

   Coverages being eliminated. 

   Reduction in coverage on property in Northeast. Carriers that were including 

coverages via enhancement endorsement now are removing (e.g., water 

damage, flood sublimits). 

Source:  UBS survey.   
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Statement of Risk 

Loss cost inflation may be better/worse than expected, resulting in better/worse 
than expected underwriting margins and earnings.  Pricing for auto insurance may 
rise more/less than expected, resulting in better/worse than expected underwriting 
margins and earnings. Large catastrophe losses could hinder growth in earnings 
and book value.    
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Progressive Corporation (US$) 
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Global Disclaimer 
This document has been prepared by UBS Securities LLC, an affiliate of UBS AG. UBS AG, its subsidiaries, branches and affiliates are referred to herein as UBS. 

This document is for distribution only as may be permitted by law. It is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or 
resident of or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or 
would subject UBS to any registration or licensing requirement within such jurisdiction. It is published solely for information purposes; it is not an advertisement nor is it 
a solicitation or an offer to buy or sell any financial instruments or to participate in any particular trading strategy. No representation or warranty, either express or 
implied, is provided in relation to the accuracy, completeness or reliability of the information contained in this document (‘the Information’), except with respect to 
Information concerning UBS. The Information is not intended to be a complete statement or summary of the securities, markets or developments referred to in the 
document. UBS does not undertake to update or keep current the Information. Any opinions expressed in this document may change without notice and may differ or 
be contrary to opinions expressed by other business areas or groups of UBS. Any statements contained in this report attributed to a third party represent UBS's 
interpretation of the data, information and/or opinions provided by that third party either publicly or through a subscription service, and such use and interpretation 
have not been reviewed by the third party. 

Nothing in this document constitutes a representation that any investment strategy or recommendation is suitable or appropriate to an investor’s individual 
circumstances or otherwise constitutes a personal recommendation. Investments involve risks, and investors should exercise prudence and their own judgement in 
making their investment decisions. The financial instruments described in the document may not be eligible for sale in all jurisdictions or to certain categories of 
investors. Options, derivative products and futures are not suitable for all investors, and trading in these instruments is considered risky. Mortgage and asset-backed 
securities may involve a high degree of risk and may be highly volatile in response to fluctuations in interest rates or other market conditions. Foreign currency rates of 
exchange may adversely affect the value, price or income of any security or related instrument referred to in the document. For investment advice, trade execution or 
other enquiries, clients should contact their local sales representative. 

The value of any investment or income may go down as well as up, and investors may not get back the full amount invested. Past performance is not necessarily a guide 
to future performance. Neither UBS nor any of its directors, employees or agents accepts any liability for any loss (including investment loss) or damage arising out of the 
use of all or any of the Information. 

Any prices stated in this document are for information purposes only and do not represent valuations for individual securities or other financial instruments. There is no 
representation that any transaction can or could have been effected at those prices, and any prices do not necessarily reflect UBS's internal books and records or 
theoretical model-based valuations and may be based on certain assumptions. Different assumptions by UBS or any other source may yield substantially different results. 

Research will initiate, update and cease coverage solely at the discretion of UBS Investment Bank Research Management. The analysis contained in this document is 
based on numerous assumptions. Different assumptions could result in materially different results. The analyst(s) responsible for the preparation of this document may 
interact with trading desk personnel, sales personnel and other parties for the purpose of gathering, applying and interpreting market information. UBS relies on 
information barriers to control the flow of information contained in one or more areas within UBS into other areas, units, groups or affiliates of UBS. The compensation 
of the analyst who prepared this document is determined exclusively by research management and senior management (not including investment banking). Analyst 
compensation is not based on investment banking revenues; however, compensation may relate to the revenues of UBS Investment Bank as a whole, of which 
investment banking, sales and trading are a part. 

For financial instruments admitted to trading on an EU regulated market: UBS AG, its affiliates or subsidiaries (excluding UBS Securities LLC) acts as a market maker or 
liquidity provider (in accordance with the interpretation of these terms in the UK) in the financial instruments of the issuer save that where the activity of liquidity 
provider is carried out in accordance with the definition given to it by the laws and regulations of any other EU jurisdictions, such information is separately disclosed in 
this document. For financial instruments admitted to trading on a non-EU regulated market: UBS may act as a market maker save that where this activity is carried out in 
the US in accordance with the definition given to it by the relevant laws and regulations, such activity will be specifically disclosed in this document. UBS may have issued 
a warrant the value of which is based on one or more of the financial instruments referred to in the document. UBS and its affiliates and employees may have long or 
short positions, trade as principal and buy and sell in instruments or derivatives identified herein; such transactions or positions may be inconsistent with the opinions 
expressed in this document. 
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United Kingdom and the rest of Europe:  Except as otherwise specified herein, this material is distributed by UBS Limited to persons who are eligible counterparties 
or professional clients. UBS Limited is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation 
Authority.   France:  Prepared by UBS Limited and distributed by UBS Limited and UBS Securities France S.A. UBS Securities France S.A. is regulated by the ACP (Autorité 
de Contrôle Prudentiel) and the Autorité des Marchés Financiers (AMF). Where an analyst of UBS Securities France S.A. has contributed to this document, the document 
is also deemed to have been prepared by UBS Securities France S.A.   Germany:  Prepared by UBS Limited and distributed by UBS Limited and UBS Deutschland AG. UBS 
Deutschland AG is regulated by the Bundesanstalt fur Finanzdienstleistungsaufsicht (BaFin).   Spain:  Prepared by UBS Limited and distributed by UBS Limited and UBS 
Securities España SV, SA. UBS Securities España SV, SA is regulated by the Comisión Nacional del Mercado de Valores (CNMV).   Turkey:  Distributed by UBS Limited. No 
information in this document is provided for the purpose of offering, marketing and sale by any means of any capital market instruments and services in the Republic of 
Turkey. Therefore, this document may not be considered as an offer made or to be made to residents of the Republic of Turkey. UBS AG is not licensed by the Turkish 
Capital Market Board under the provisions of the Capital Market Law (Law No. 6362). Accordingly, neither this document nor any other offering material related to the 
instruments/services may be utilized in connection with providing any capital market services to persons within the Republic of Turkey without the prior approval of the 
Capital Market Board. However, according to article 15 (d) (ii) of the Decree No. 32, there is no restriction on the purchase or sale of the securities abroad by residents of 
the Republic of Turkey.   Poland:  Distributed by UBS Limited (spolka z ograniczona odpowiedzialnoscia) Oddzial w Polsce.   Russia:  Prepared and distributed by UBS 
Securities CJSC.   Switzerland:  Distributed by UBS AG to persons who are institutional investors only.   Italy:  Prepared by UBS Limited and distributed by UBS Limited 
and UBS Italia Sim S.p.A. UBS Italia Sim S.p.A. is regulated by the Bank of Italy and by the Commissione Nazionale per le Società e la Borsa (CONSOB). Where an analyst 
of UBS Italia Sim S.p.A. has contributed to this document, the document is also deemed to have been prepared by UBS Italia Sim S.p.A.   South Africa:  Distributed by 
UBS South Africa (Pty) Limited, an authorised user of the JSE and an authorised Financial Services Provider.   Israel:  This material is distributed by UBS Limited. UBS 
Limited is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority. UBS Securities 
Israel Ltd is a licensed Investment Marketer that is supervised by the Israel Securities Authority (ISA). UBS Limited and its affiliates incorporated outside Israel are not 
licensed under the Israeli Advisory Law. This Material is being issued only to and/or is directed only at persons who are Qualified Investors within the meaning of the 
Israeli Advisory Law, and this material must not be relied on or acted upon by any other persons.   Saudi Arabia:  This document has been issued by UBS AG (and/or 
any of its subsidiaries, branches or affiliates), a public company limited by shares, incorporated in Switzerland with its registered offices at Aeschenvorstadt 1, CH-4051 
Basel and Bahnhofstrasse 45, CH-8001 Zurich. This publication has been approved by UBS Saudi Arabia (a subsidiary of UBS AG), a Saudi closed joint stock company 
incorporated in the Kingdom of Saudi Arabia under commercial register number 1010257812 having its registered office at Tatweer Towers, P.O. Box 75724, Riyadh 
11588, Kingdom of Saudi Arabia. UBS Saudi Arabia is authorized and regulated by the Capital Market Authority to conduct securities business under license number 
08113-37.   United States:  Distributed to US persons by either UBS Securities LLC or by UBS Financial Services Inc., subsidiaries of UBS AG; or by a group, subsidiary or 
affiliate of UBS AG that is not registered as a US broker-dealer (a   ‘non-US affiliate’ ) to major US institutional investors only. UBS Securities LLC or UBS Financial 
Services Inc. accepts responsibility for the content of a document prepared by another non-US affiliate when distributed to US persons by UBS Securities LLC or UBS 
Financial Services Inc. All transactions by a US person in the securities mentioned in this document must be effected through UBS Securities LLC or UBS Financial Services 
Inc., and not through a non-US affiliate.   Canada:  Distributed by UBS Securities Canada Inc., a registered investment dealer in Canada and a Member-Canadian 
Investor Protection Fund, or by another affiliate of UBS AG that is registered to conduct business in Canada or is otherwise exempt from registration.   Hong Kong:  
Distributed by UBS Securities Asia Limited.   Singapore:  Distributed by UBS Securities Pte. Ltd. [mica (p) 107/09/2013 and Co. Reg. No.: 198500648C] or UBS AG, 
Singapore Branch. Please contact UBS Securities Pte. Ltd., an exempt financial adviser under the Singapore Financial Advisers Act (Cap. 110); or UBS AG, Singapore 
Branch, an exempt financial adviser under the Singapore Financial Advisers Act (Cap. 110) and a wholesale bank licensed under the Singapore Banking Act (Cap. 19) 
regulated by the Monetary Authority of Singapore, in respect of any matters arising from, or in connection with, the analysis or document. The recipients of this 
document represent and warrant that they are accredited and institutional investors as defined in the Securities and Futures Act (Cap. 289).   Japan:  Distributed by UBS 
Securities Japan Co., Ltd. to institutional investors only. Where this document has been prepared by UBS Securities Japan Co., Ltd., UBS Securities Japan Co., Ltd. is the 
author, publisher and distributor of the document.   Australia:  Distributed by UBS AG (Holder of Australian Financial Services License No. 231087) and/or UBS Securities 
Australia Ltd (Holder of Australian Financial Services License No. 231098). The Information in this document has been prepared without taking into account any 
investor’s objectives, financial situation or needs, and investors should, before acting on the Information, consider the appropriateness of the Information, having regard 
to their objectives, financial situation and needs. If the Information contained in this document relates to the acquisition, or potential acquisition of a particular financial 
product by a ‘Retail’ client as defined by section 761G of the Corporations Act 2001 where a Product Disclosure Statement would be required, the retail client should 
obtain and consider the Product Disclosure Statement relating to the product before making any decision about whether to acquire the product.   New Zealand:  
Distributed by UBS New Zealand Ltd. The information and recommendations in this publication are provided for general information purposes only. To the extent that 
any such information or recommendations constitute financial advice, they do not take into account any person’s particular financial situation or goals. We recommend 
that recipients seek advice specific to their circumstances from their financial advisor.   Dubai:  The research distributed by UBS AG Dubai Branch is intended for 
Professional Clients only and is not for further distribution within the United Arab Emirates.   Korea:  Distributed in Korea by UBS Securities Pte. Ltd., Seoul Branch. This 
document may have been edited or contributed to from time to time by affiliates of UBS Securities Pte. Ltd., Seoul Branch.   Malaysia:  This material is authorized to be 
distributed in Malaysia by UBS Securities Malaysia Sdn. Bhd (253825-x).   India:  Prepared by UBS Securities India Private Ltd. 2/F, 2 North Avenue, Maker Maxity, Bandra 
Kurla Complex, Bandra (East), Mumbai (India) 400051. Phone: +912261556000 SEBI Registration Numbers: NSE (Capital Market Segment): INB230951431, NSE (F&O 
Segment) INF230951431, BSE (Capital Market Segment) INB010951437.  

The disclosures contained in research documents produced by UBS Limited shall be governed by and construed in accordance with English law. 

UBS specifically prohibits the redistribution of this document in whole or in part without the written permission of UBS and UBS accepts no liability whatsoever for the 
actions of third parties in this respect. Images may depict objects or elements that are protected by third party copyright, trademarks and other intellectual property 
rights. © UBS 2014. The key symbol and UBS are among the registered and unregistered trademarks of UBS. All rights reserved. 

 
 


